
As Director of Engagement and 
Marketing at Reform synagogue, 
needed to address multiple 
challenges of congregational 
newsletter:



Myriad Font 
Treatments

Difficult 
Mobile UX

Heavy Text Use

No 
Messaging 
Hierarchy

Traffic Driven to “Off-
Navigation” Pages on 

Site





Pandemic created imperative to 
rethink newsletter as part of larger 
content strategy and brand refresh.



Creating the 
Tile System 
empowers 

mobile 
scanning and 

helps staff 
produce daily 
publication.



Writing daily 
relevant content 
beyond “just” 
announcements 
promoting 
stickiness. 



Giving higher 
priority events 
higher priority 
cuts through 
noise while 
dedicated 

pages 
support UX.



Movement from 
weekly newsletter to 

every weekday publication 
drove clicks by 28%



jonathanburtondavis@gmail.com

https://www.jonathanbdavis.com


